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L IS T EN W IT H YO U R HEAR T ,GIVEW IT H YO U R HEA D
AARP FOUNDATION 2016 COLORADO SURVEY ON CHARITABLE GIVING

EXECUTIVE SUMMARY

AsofM ay 1,2016,thereareover13,000 registeredcharitiessolicitingcontributionsinColorado– threetim es
thenum berregisteredin2006.1 O fthese,2,000 aresuspendedand prohibitedfrom solicitingcontributions.
T herearealsom orethan69,000 foreignanddom esticnonprofitcorporationsauthorizedtotransactbusiness
inthestate,ofw hich19,000 (27% )areeitherdelinquentorinnoncom pliantstatus.2 Atthefederallevel,the
IR S listsover23,000 organizationscurrently exem ptfrom federalincom etax undersection501(c)(3)aspublic
charitiesw ithaprincipaladdressinColorado.Inaddition,thereare7,276 form erly tax-exem pt501(c)(3)
organizationsw hoseexem ptionhasbeenautom atically revokedduetotheirfailuretofileafederalForm 990
forthreeconsecutiveyears.3

T hesenum berssuggestthevolum eofcharitableactivity inColorado,andthey alsosuggestthatm any
charitableorganizations,nonprofits,andtax-exem ptorganizationsarenotcurrentw iththeirreporting
obligations. Ifanorganization’sleadersarefailingtom eetsuchbasicrequirem ents,how likely arethey tobe
goodstew ardsofdonors’ financialcontributions? Canandshoulddonorspushtheseorganizationstokeep
theirinform ationm oreup-to-date?

M ostpeoplew ouldagreethatcharitiesprovidevitalservicesthatneitherthem arketplacenorgovernm ent
provide.T herefore,itisnecessary toencouragecharitablegivingandincreasethelevelofgiving. O neofthe
biggestfactorsdrivingthelevelofgivingispublictrustincharities,andakey elem entinm aintainingand
buildingthattrustisknow ingthatcharitiesareaccountable,operatingtransparently andnotw astingvaluable
charitableassets. O neroutetosuchw asteisthroughsim pleneglect;anotheristhroughfraudand theft.

W ith generousAm ericansopening theirw alletsfornaturaldisasterrelief,the holiday season,oreconom ic
situations,grow ingnum bersofscam m erslurkintheshadow sw aitingtostealtheirshareofthecontributions.
M any statestighteningregulationsaround charity fraud asw ellasincreasingdonoraw arenessoflikely scam s
orpoorly run organizations,w here to reportthem ,and w here to getinform ation on legitim ate charitiesand
fundraisers. In their effortsto support the Colorado S ecretary of S tate’soffice and the S tate Attorney
General’soffice to protectdonorsand stop charity fraud,theAAR P Foundation conducted aresearch study in
M arch 2016 am ong the adult generalpopulation in Colorado ages18 and older. T hissurvey explored
charitablegivingbehavior,know ledgeofcharity fraud and prevention,concernsaboutcharities,and w hereto
reportpotentialcharity fraud.T hissurvey of1,003 adultColoradansyielded a±3.1 percentm arginofsam pling
error.

1 January 2016, State of Colorado Department of State, Annual Report on Charitable Solicitations in Colorado for the Year 2015.
http://www.sos.state.co.us/pubs/charities/reports/2015/2015AnnualReport.pdf
2 IRS Business Master File for Colorado (https://www.irs.gov/charities-non-profits/exempt-organizations-business-master-file-extract-eo-bmf)
3 IRS list of auto-revoked organizations (https://apps.irs.gov/app/eos/forwardToRevokeDownload.do )
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KEY SURVEY FINDINGS

Charitable Giving Behavior:

 M ost(81% )Coloradoadultsages18and olderhavedonatedtoacharity orcause.Am ongthosew ho
haveeverdonated,m ost(74% )say they havem aderecentcontributionsinthe12 m onthspriorto
takingthissurvey. Am ongthesedonors:

 O verhalf(54% )contributedupto$100 indonationstoacharity orcause,andotherquarter
(28% )gavebetw een$100 and $499. O neinten(9% )gave$500 orm ore.

 T hreeinfive(59% )m adecontributionsw ithoutaskingw hatpercentageoftheirdonationw ent
tothefundraiserversusthecharity itself.

 Alm osthalf(46% )m adecontributionsw ithoutverifyingthatallcharitiesthey donatedtow ere
legally authorizedtoraisem oney intheirstate.

Knowledge of Legitimate Charities and Protection Measures

 Inashortbattery oftrueorfalsestatem entsaboutevaluatingfundraisingandcharities,m ost(77% )
Coloradansfailedthe‘quiz’ by answ eringthreeorfew erofthesix questionscorrectly.

 M ostrespondentsincorrectly answ eredorw ereunsureofthegovernm entofficethatregisters
professionalfundraisers(84% )oriffinancialhistory andperform anceexposescharity fraud(81% ).

 Half(52% )incorrectly answ eredorw ereunsureifprofessionalfundraiserscankeepm ostofthem oney
raised aslongasthey don’tlieabouthow m uchthey keep.

 M ostColoradoadultsw ouldturntoavariety ofsourcesw ithconcernsaboutacharity orperson
requestingdonations,butfew seem toknow theappropriateauthoritiestocontact. Just13 percent
w ouldcontactthestateAttorney General’sofficeorBetterBusinessBureau,andjust3 percentw ould
contacttheS ecretary ofS tate’soffice. O neinfive(20% )actually say they don’tknow w heretoturn.

 M ost(80% )respondentsreportalackoffam iliarity w iththeS ecretary ofS tate’sofficeanditseffortsto
preventcharity fraud andprotectdonors.

Charity Fraud Concerns and Experience

 Am ongColoradoadultsw hom adecharitabledonations,them isuseoffundsorservices,andfraudor
theftoffunds,arekey concerns– 61 percentand 60 percent,respectively,arevery concerned.

 Justundertw o-thirds(61% )believethatsom eorm ostoftherequeststhey receivedfordonations
w erefrom fakecharitiesorphony fundraisers.

Charity Regulation and Donor Protection

 Coloradoadultsthinkthatthestategovernm ent(45% )andcharity w atchdoggroups(23% )should be
responsibleform onitoringandregulatingcharitiesand protectingthosew hodonate.

 Ifthey w antedtolearnm oreaboutacharity,m ostw ouldturntoavariety ofsourcesw ithnearly half
(47% )sim ply sayingthey w ouldconductanInternetsearchaboutthecharity. O neinten(10% )say
they w ouldturntotheBetterBusinessBureau.
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METHODOLOGY

AAR P Foundation engaged AlanN ew m an R esearchtoconductaresearch study am ongthegeneralpopulation
in Colorado concerning charity fraud. AN R com pleted atotalof1,003 interview s. Interview stook place
February 29,2016 through M arch 14,2016 and yielded a±3.1 percent m argin oferror.Alldatahave been
w eighted by age and sex according to 2013 Censusestim atesfrom the Am erican Com m unity S urvey (ACS )to
accurately reflectthestate ofColorado’sadultpopulation. Form oreinform ation on thestudy m ethodology,
see page 11 offullreportorcontactJenniferS auerjsauer@ aarp.org. Forquestionsorinform ation regarding
the AAR P Foundation’santi-fraud initiative in Colorado,contactAm y N ofzigerat anofziger@ aarp.org orM ark
Fetterhoffatm fetterhoff@ aarp.org.

AAR P Foundationisw orkingtow inbackopportunity forstrugglingAm ericans50+ by beingaforceforchange
onthem ostseriousissuesthey facetoday:housing,hunger,incom eandisolation.By coordinatingresponses
totheseissuesonallfourfrontsatonce,andsupportingthem w ithvigorouslegaladvocacy,theFoundation
servestheuniqueneedsofthose50+ w hilew orkingw ithlocalorganizationsnationw idetoreachm ore
people,strengthencom m unities,w orkm oreefficiently andm akeresourcesgofurther.AAR P Foundationis
AAR P ’saffiliatedcharity. L earnm oreatw w w .aarpfoundation.org.

S tate R esearch bringsthe right know ledge at the right tim e to ourstate and nationalpartnersin support of
theireffortsto im prove thelivesofpeople age50+. S tateR esearch consultantsprovidestrategicinsightsand
actionable research to attain m easurable state and nationaloutcom es.T he view sexpressed herein are for
inform ation,debate,and discussion,anddonotnecessarily representofficialpoliciesofAAR P .

AAR P Foundationstaffthatcontributedtothedesignand im plem entationofthisstudy includesAm y N ofziger,
DirectorofR egionalO perationsand M ark Fetterhoff,S r. P rogram S pecialist. Colorado Attorney General’s
O ffice,ChrisCash,CharitiesP rogram M anager,Colorado Departm ent ofS tate AAR P N ationalO ffice staff
include R achelle Cum m ins,Director,S tate R esearch;Kadeem T horpe,CherylBarnes,and T erriGuengerich of
S tate R esearch; W illieree M urray,W eb Analyst,L ibrary. Alan N ew m an R esearch (AN R ) fielded,entered,
tabulated,and w eighted the data.S pecialthanksgo toAlan N ew m an,Am andaFrail,GailChudobaP restw ood
atAN R . JenniferH.S auer,S r.R esearchAdvisor,S tateR esearchdesigned thesurvey and authored thisreport.
For m ore inform ation about this survey or research m ethodology contact Jennifer S auer, M A, at
jsauer@ aarp.org. Forquestionsorinform ationregardingtheissueofcharity fraud inColorado,pleasecontact
Am y N ofzigeratanofziger@ aarp.orgorM arkFetterhoffatm fetterhoff@ aarp.org.
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DETAILED SURVEY FINDINGS

CHARITABLE GIVING – MILE-HIGH GENEROSITY AMONG COLORADO ADULTS
S im ilartom ostAm ericans,Coloradoadultsages18 andolderhavedonatedtoacharity orcauseatsom e
point.4,5 Am ongthosew hohaveeverdonated,m osthavem aderecentcontributionsinthe12 m onthspriorto
takingthissurvey. Am ongthosew hosay they haven’tdonatedtoacharity orcauseinrecentm onths,nearly
halfsay it’sbecausethey can’tafford togive. Anotheroneintensaysnooneasked them .

Ever Donated Money to Charitable
Organization or Cause
(n=1,003 CO Adults 18+)

Donated Money to Charitable
Organization/Cause in Past 12 Months

(n=1,003 CO Adults 18+)

Main Reason for Not Donating
in Past 12 Months

(n=215 CO Adults 18+)

Can’t afford to give more 48%

No one asked 12%

Rather spend money other ways 8%

Don’t know enough about charities 4%

I give money to family and friends 4%

Don’t trust most charities 4%

Volunteer time instead 2%

Other 9%
Not sure 8%

COLORADANS SPREAD THEIR DONATIONS WIDE AND FAR
W hilem any adultdonorsinColoradosay they typically contributem oney tocharitiesthatsupporta
com binationoflocal,nationalandinternationalcharitiesorcauses,onethirdsay they only givetolocal
causes. Abouthalfindicatethey donatem oney tohealthrelatedcauseslikecancer,chronicdiseases,or
physician’scausesortohum anservicessuchaselderly,hom elessnessorhunger. A thirddonatedm oney to
education,youthorchild protectionordevelopm ent,orveterans’ causes,and aboutone-quartergaveto
anim alw elfare,internationalcauses,onetim enaturaldisasterrelieffunds,orlocalrescuedepartm ents.

Location of Charities (Ever) Donated To
(n=814 CO Adults 18+ who have ever donated)

Types of Charities/Causes Donated To in Past 12 Months
(n=599 CO Adults 18+ who donated in past 12 months)

Human services – elderly, homeless, hunger 52%

Health – cancer, chronic disease, physician’s causes 47%

Religion 39%

Private or community foundations 37%

Youth or children protection or development 36%

Education 34%

Veterans or military 34%

Animal welfare 29%

One-time natural disaster relief or causes 23%

International or foreign programs or causes 23%

Fire, police, or sheriff’s departments 22%

Arts and culture 19%

Environment 19%
Not sure 3%

O verhalf(54% )ofColoradansw hom aderecentdonationsreportcontributingupto$100 toacharity orcause
andoneinfour(28% )havegivenbetw een$100 and$500. A notableoneinten(9% )gave$500 orm ore.

4 December 2013, Gallup, Most Americans Practice Charitable Giving, Volunteerism http://www.gallup.com/poll/166250/americans-practice-charitable-giving-volunteerism.aspx
5 National Center for Charitable Statistics http://nccs.urban.org/nccs/statistics/charitable-giving-in-america-some-facts-and-figures.cfm
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COLORADANS PREFER POSTAL MAIL AND PERSONAL INTERACTION WITH CHARITIES AND FUNDRAISERS
T houghgrow inginpopularity am ongm any legitim atecharities,givingviaem ail,socialm edia,ortextsstill
w arrantssom eskepticism andresearchonthepartofthepotentialdonor.6 N otonly arethesem odesof
solicitationanddonationeasy andcostefficientforthecharity,they areeasy andcostefficientforscam m ers.

Am ongthoseColoradodonorsw hocontributedm oney toacharity inthe12 m onthspriortocom pletingthe
survey,m ostprefertoreceivedonationrequestsviathepostalm ailinaletterorflyerorviaanem ailletter
from thecharity. Andoverone-quarterw ouldpreferbeingaskedforadonationinperson. Correspondingly,
Coloradodonorsindicateapreferenceforactually giving m oney tocharitiesorcausesinw hichthey are
interestedby m ailingacheck,givingcashorcreditcardinform ationinperson,orcom pletinganonline
donationform .

Ways Coloradans Prefer T oBeA sked for Donation
(n=599 Colorado Adults 18+)

Ways Coloradans Prefer T oGiveMoney to Charities
(n=599 Colorado Adults 18+)

In a letter or flyer via postal mail 45%

In an email 35%
In person – at the door or on the street 27%
Through social media – pop-up/ad/message 15%

A phone call 13%

Not sure 7%
Depend on situation/organization 6%
Via text message 3%

By mailing a check 54%

Giving cash, credit card information in person to charity
representative/fundraiser

36%

Completing an online donation form 30%

Sending donation through payment service like Paypal 24%

Providing credit or debit card information via email/text 9%

Providing credit or debit card information via phone 7%

Depends on situation/organization 2%

Not sure 1%

Inthe12 m onthspriortocom pletingthissurvey,w elloverhalfofColoradodonorsm adedonationsasaresult
ofbeingaskedinpersonby som eonethey know ,and anothertw oinfivem adedonationsasaresultofbeing
askedinpersonby som eoneotherthanfam ily orfriends. A sim ilarproportionsaysthey m adeadonationasa
resultofattendingaspecificevent.

What Influenced Coloradans To Make a Recent Donation
In Past 12 Months?

(n=599 Colorado Adults 18+)

% Yes

Being asked inpersonby someone they know- family/friends 58%

By attending a special or specific event 43%

Being asked by som eonewho is not family/friend 40%

Reading/hearing advertisement for a cause 31%

Reading/hearing a news story 29%

An email request from a charity/fundraiser 27%

Seeing social media post 21%

Phone request from charity or fundraiser 17%

Text request from charity or fundraiser 6%

6 Charity Navigator, Protecting Yourself from Online Scams https://www.charitynavigator.org/index.cfm?bay=content.view&cpid=313#.Vye3LPkrKM8
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KNOWLEDGE OF LEGITIMATE CHARITIES AND FRAUD – COLORADO DONORS NEED INFORMATION
U nfortunately,professionalfundraisersareperm ittedtokeepasubstantialportionofm oney they raisefor
them selvesinthenam eofcharity – inColoradothiscanbeabouthalfofthem oney raised.7 M any Colorado
donorsarenotadequately protectingthem selvesfrom potentialfinanciallossesw henthey givetoa
fundraiserorcause. T hreeinfive(64% )recentColoradodonorssay they doN O T askAL L charitiesor
fundraisershow m uchoftheircontributiongoestothem andhow m uchgoestothecauseitself. Infact,
alm ostonethirdsaysthey askedN O N Eofthefundraisersorcharitiesthisquestionbeforem akingadonation.
L ikew ise,nearly half(46% )ofrecentColoradodonorssay they didN O T verify thelegitim acy ofAL L charitiesor
fundraiserstow hichthey donated. Again,alm ostone-thirdverifiedN O N Ebeforegiving.

Number of Donation Made AFTER Asking
How Much Money Goes to Fundraiser and Cause

(n=599 Colorado Adults age 18+)

Number of Donations Made AFTER Verifying Fundraiser/
Charity Were Legally Allowed To Raise Money in CO

(n=599 Colorado Adults age 18+)

Additionally,half(49% )ofColoradansw hom adedonationsinthe12 m onthspriortotakingthissurvey adm it
tonotalw aysresearchingthecharity orcausebeforem akingadonation,andoveraquarter(27% )say they
tendtom akespur-of-the-m om entdecisionsratherthandoalotofresearchbeforedonatingtoacharity.
Charity w atchdogandconsum ergroupsstrongly recom m end thatpotentialdonorsdohom ew ork.Checkingto
seeifthey areregisteredinthestateand how m uchofthedonationw illbeusedforprogram sand services
w illlikely sparedonorsfrom aninefficientorfraudulentuseoftheirm oney.8,9,10

COLORADANS ARE SMART BUT SCAMMERS COULD OUTSMART THEM
Coloradoadultsw ereaskedsix trueorfalsequestionsaboutstayingsafefrom charity orfundraisingscam s.
T heaveragescoreofall1,003 respondentsregardlessofw hetherthey donatedrecently ornotis3 correctout
of6 questions. Inotherw ords,m ost(77% )failed thequiz,answ ering3 orfew erofthe6 questionscorrectly.

7 Charity Navigator, http://www.charitynavigator.org/index.cfm?bay=content.view&cpid=400#.VyV9vvkrKM-
8 Charity Navigator http://www.charitynavigator.org/
9 National Crime Prevention Center http://www.ncpc.org/resources/files/pdf/fraud/Preventing-Charity-Fraud-Brochure.pdf
10 Federal Trade Commission, Before Giving To A Charity https://www.consumer.ftc.gov/articles/0074-giving-charity
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Survey Quiz:
Knowledge of Potential Scams and Scam Prevention

(n=1,003 Colorado Adults age 18+)

# Questions Correct # of Respondents % of Respondents

0 47 4.7

1 173 17.2

2 259 25.8

3 290 29.0

4 170 16.9

5 58 5.8

6 6 .6
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M any Am ericansconfessthey don’tknow w hereprofessionalfundraisersm ustberegisteredinastatein
ordertolegitim ately solicitfordonationstoacharity orcause.11 Coloradoadultsarem ostm istakenorunsure
ofw hereprofessionalfundraisersm ustberegisteredinthestate(w iththeS ecretary ofS tate’soffice)andhow
tobestdeterm ineifacharitableorganizationisonethey cantrust(financialsareanim portantdeterm inant
butnotthebestindicatoroftrustw orthy charity – ethics,governance,resultsarekey indicatorsnotedby the
BetterBusinessBureau’s(BBB)W iseGivingAlliance).12

W hilem oreColoradansindicateknow ingthatprofessionalfundraisersareallow edtokeepm ostofthem oney
they raiseandunderw hatcondition,overhalfdidN O T know this. Again,notunlikefindingsfrom AAR P ’s
recentnationalsurvey onholiday scam s. Alm osthalfindicateN O T know ingthatlegitim atecharitiesorcauses
canseekdonationsthroughsocialm ediaorthatputtingyourphonenum beronanationaldo-not-calllistw ill
notblockcharitiesorfakefundraisersfrom callingfordonations.

Again,financialscanbeadeceptivem easureofatrustw orthy charity – highadm inistrativecostsandlow
spendingoncharity program sandservicesarealikely signofapoorly runcharity orevenafraudulentone.
W elloverathird ofColoradansindicated thinkingjusttheopposite.

Charity and Fraud Safety Quiz
(n=1,003 ColoradoAdultsage18+)

11 AARP (2015), Beware the Grinch: American Consumers At Risk Of Being Scammed During The Holidays http://www.aarp.org/research/topics/economics/info-
2015/national-holiday-scam-survey.html See p.4-5
12 BBB Give.org, 2014 http://www.give.org/news-updates/news/2014/10/new-study-americans-misinformed-before-donating-to-charities/
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One sign of likely fraudulent charity is HIGH administrative costs and
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Putting phone number on national do-not-call list will block charities or
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CONCERNS ABOUT CHARITIES
A 2015 pollconducted by theChronicalofP hilanthropy reportedthatoverathird(37% )ofAm ericanshad
littleornofaithincharitiesingeneralandshow edlittleconfidenceintheirm anagem entoffunds– just13
percentindicatedcharitiesdidavery goodjobofspendingm oney w isely.13 W henaskedtoconsiderpossible
issuespeoplem ay experiencew hendonatingtoacharitableorganizationorcause,Coloradoadultsindicated
highconcernaround them isuseoffundsorservicesandfraud ortheftinvolvingfundsorservices. S till,about
tw oinfourarevery concerned abouttheinability ofanorganizationorcausetom akeadifferenceorstraying
from theircorem issionorgoals. O vertw o-thirdsarevery concernedabouthow acharity orcauseis
m easuringtheireffectiveness.

Level of Concern:
Possible Issues When Donating Money to Charitable Organizations or Cause

(n=1,003 CO Adults 18+)

THE INTERNET – TOP SOURCE OF INFORMATION ON CHARITY FOR COLORADANS14

W henaskedw herethey w ouldturnforreliableinform ationifthey w anted tolearnm oreaboutacharity,
nearly half(47% )ofallColoradanssay they w ouldturntotheInternet. O neinten(10% )m entiontheBetter
BusinessBureau,andanotheroneineightm entionthey w ouldturntoaspecificcharity’sw ebsite(9% ),
S ecretary ofS tate(4% ),ortheCharity W atchdogsite(4% ). O thersm entionthey w ouldseekreliable
inform ationaboutacharity ofinterestfrom sourcessuchasthelocallibrary,fam ily orfriends,charity
representative,FederalT radeCom m ission,orw ordofm outh.

% Unassisted Mentions

Internet 47%

Better Business Bureau 10%

Charities website 9%

Family/friends 6%

Not sure 6%

Charity/cause representative 5%

Charity Watchdog site 4%

Secretary of State 4%

Other 9%

13 Perry, S. (2015) 1 in 3 Americans Lacks Faith in Charities, Chronicle, Chronicle of Philanthropy https://philanthropy.com/article/1-in-3-Americans-Lacks-Faith/233613
14 This question was not list-assisted but open-ended. Please see question 27 in annotated questionnaire. Respondents who mention ‘internet’ could have gone to the
best sources for charity information through their search. This survey did not probe that response further.
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COLORADANS SUSPECTING POTENTIAL CHARITY FRAUD DON’T KNOW WHERE TO TURN FOR HELP
Inthe12 m onthspriortocom pletingthissurvey,adultColoradansbelievethatsom eorm ostoftherequests
they receivedfordonationstocharitiesorcausesw erefrom fakecharitiesorphony fundraisers. InColorado,
residentsw hosuspectafraudulentsolicitationorfeelthey w erescam m ed intodonatingtoacharity can
reporttheincidenttotheS ecretary ofS tate’sofficeorstate’sAttorney General’soffice.

A recentAAR P survey alsofoundthatfew Am ericansknow w heretoturntoverify afundraiserorcharity.15

W henaskedColoradansw herethey w ouldturnifthey hadconcernsaboutacharity orfundraiser,just3
percentsay they w ouldturntotheS ecretary ofS tate’sofficeand 13 percentm entiontheAttorney General’s
offices.16 Infact,overoneinfourw ouldturntopoliceorrelatedlaw enforcem ent,and another13 percent
w ouldturntotheBetterBusinessBureau. A fulloneinfivesaysthey arenotsurew heretoturnforhelp.

How Many Requests for Donations in Past 12 Months
Believed To Be From Fake Charities or Phony Fundraisers

(n=1,003 Colorado Adults 18+)

Where Would Coloradans Turn With Concerns
About a Charity or Fundraiser?

(n=1,003 Colorado Adults 18+)

Police or related law enforcement 28%

State Attorney General’s office 13%

Better Business Bureau 13%

Other source or agency 11%

State or local leader’s office like governor or mayor 6%

Consumer protection agency like FTC 4%

Secretary of State’s office 3%

Personal lawyer 1%

Not sure 20%

Correspondingly,Coloradoadultsadm itthey arenotfam iliarw iththeS ecretary ofS tate’soffices’ effortsto
preventcharity fraud andprotectdonors– fully 80 percentsay they arenottoofam iliar(30% )ornotfam iliar
atall(50% ).

Level of Familiarity:
Secretary of State’s Office Efforts to Prevent Charity Fraud

(n=1,003 Colorado Adults age 18+)

15 AARP (2015), Beware the Grinch: American Consumers At Risk Of Being Scammed During The Holidays http://www.aarp.org/research/topics/economics/info-
2015/national-holiday-scam-survey.html (see Q14 and 14a in annotated survey).
16 See Q.28 in annotated survey – question was open-ended and not list assisted.
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Who Should Be Responsible
For Monitoring/Regulating Charities and Protecting Donors?

(n=1,003 Colorado Adults 18+)

5%

5%

8%

13%

12%

45%

0% 20% 40% 60% 80% 100%

Not sure

No statement represents
opinion

Little need for oversight

Charity leaders

Charity Watchdog groups

Colorado Gov't

COLORADO NEEDS TO MAINTAIN CHARITY REGULATION AND DONOR PROTECTION
P reventingand regulatingfraud continues
to be ahigh priority forColorado’sS tate
Attorney Generaland S ecretary ofS tate.
R esults of this survey show that
Coloradans agree that the state
governm ent should be responsible for
m onitoring and regulating charitiesand
protecting donors. How ever,nearly one-
quarter think that charity w atchdog
groupsshould also provide oversight and
protection,and anotherone in ten think
leadersofcharity organizationsshould be
m ore responsible. Very few feelthere is
littleneedforany oversight

SUMMARY
Datafrom thissurvey show thatw hilem ostColoradansgivegenerously toaw idevariety ofcharitiesand
causesthatarelikely legitim ateandw ell-run,theirconcernsarehighaboutthem isuseoffundsand
fraud. T hisisn’ttoosurprisinggiventhatnearly tw o-thirdsbelievethatsom eorm ostoftheirrecentrequests
foradonationcam efrom afakecharity oraphony fundraiser.

W iththeincreasingnum bersofcharitiesandfundraisersfacingsuspensionordelinquentandnon-com pliant
status,donorsareatahigherriskforcontributingtoanorganizationorcausethatreflectstheirkey
concerns. Inpreventingthem isuseorunintendeduseofcharitablecontributionsorfraud,thedatapointsto
boththedonorandthosedesignatedtoregulatecharitiesandfundraiserstoincreaseaw arenessof
inform ationandresourcesthatcanprotectagainstfraud.

W ellover3 in4 Coloradansw hom adearecentdonationfailed ashortin-survey quizaim edatknow ledgeof
charitiesand protectivem easures. And,abouthalfm adeadonationw ithoutverifyingthelegitim acy ofthe
charity orw ithoutknow inghow theirdonationw ouldbeusedw iththecharity. M oreover,halfofrecent
Coloradoadultdonorsindicatethey don’talw aysresearchthecharity orcausebeforem akingadonation.
Concurrently,m ostColoradansareunaw areofthebestorcorrectconsum erresourcesandprotections
availabletoresearchacharity’sfinancialsoractiveprogram sandservices,orverify thelegitim acy ofacharity.

T hereisatrem endousopportunity forthosededicatedtopreventingcharity fraudinColoradoand protecting
thosew hofinancially supportandencouragethevitalandenhancingw orkprovidedby them any legitim ate
andbeneficialorganizationsandcauses. T hedatastrongly suggesttheneedforapparentandconsistent
publicinform ationand educationaboutdonatingtocharitiesandcausesandw heretoturntoreportconcerns
aboutacharity orfundraiser.
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DEMOGRAPHICS OF SURVEY RESPONDENTS
(n=1,003 COLORADO ADULTS AGE 18+)
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METHODOLOGY

In January 2016,AAR P engaged Alan N ew m an R esearch to conduct aresearch study am ong the general
population in Colorado concerning charity fraud.AN R com pleted atotalof1,003 interview s. Interview stook
placeFebruary 29,2016 throughM arch14,2016

R espondentsw ere screened forbeing aged 18 orolderand living in Colorado. Both landline (R DD)and cell
phone sam ple w ere used forthisresearch. A totalof10,800 recordsw ere dialed (574 by landline and 429 by
cellphone). T he totalstatew ide sam ple of1,003 respondentsyieldsam axim um statisticalerrorof± 3.1% at
the95% levelofconfidence.17 P ercentagesofsom equestionsm ay exceed 100% duetoroundingortheuseof
m ultiple response question form ats. S tatisticaltestshave been perform ed to determ ine w hetherobserved
differencesin the tablesare statistically significant. Alldatahave been w eighted by age and sex according to
2013 Censusestim atesfrom the Am erican Com m unity S urvey (ACS ). R esultsw ere w eighted to accurately
reflectthestateofColorado’sdistributionofageandsex accordingtoCensusestim ates.

Landline Cell

NUMBER OF FULL COMPLETES 574 429

TOTAL NUMBERS RELEASED 5800 5000

COOPERATION RATE (COOP3) 55.80% 51.00%

REFUSAL RATE (REF3) 19.40% 21.50%

RESPONSE RATE (RR3)18 15.10% 14.80%

17 This means that in 95 out of 100 samples of this size, the results obtained in the sample would be within ± 3.1 percentage points of the results obtained had everyone
in the population been interviewed.
18 This response rate formula (RR3) requires the calculation of ‘e’ which is the proportion of cases of unknown eligibility that are estimated to actually be eligible. The
following formula was used to determine ‘e’: e = Complete + Terminate Early + Confirmed Household No Answer, Busy, and Answering Machine + Callbacks +
Language Barrier / Complete + Terminate Early + Confirmed Household No Answer, Busy, and Answering Machine + Callbacks + Language Barrier +
Government/Business + Non-Working + Screened Out + Over Quota.
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AARP FOUNDATION – 2016 COLORADO CHARITY FRAUD SURVEY
ANNOTATED QUESTIONNAIRE

(n=1,003 Colorado Adults Ages 18 And Older; M.E. = ± 3.1 percent)

SCREENING QUESTIONS

Hello, this is ______ calling from Alan Newman Research, a national opinion research firm. We are not
telemarketers and are not trying to sell you anything. Your responses to this survey will be kept entirely
confidential.

S1. Our study is interested in the opinions of certain age groups. Could you please tell me your age as of your
last birthday? [IN YEARS] ___________ [RECORD ACTUAL AGE AND USE THE AGE GROUPS
BELOW TO KEEP TRACK OF HOW MANY RESPONDENTS WE ARE GETTING IN EACH GROUP]

AGE
% N=1003

32 18-34

27 35-49

18 50-59

23 60+

0 Under 18 [TERMINATE]

0 Refused [TERMINATE]

GENDER – RECORD BY OBSERVATION

% N=1003

50 Female

50 Male
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CELL PHONE AND INTERNET ACCESS

First, we’d like to ask you some questions about your experience with computers and the Internet.

1. Do you use a smartphone – for example, an i-phone or droid that enables you to access the internet, send
and receive email, view movies or books, download applications, and take pictures or videos?

% N=1003

78 Yes

22 No

0 Not sure [DO NOT READ]

0 REFUSED [DO NOT READ]

2. Do you use the internet, at least occasionally either through your phone or other device like a laptop or
desktop computer, a notebook or i-pad, or any other device?

% N=1003

91 Yes

9 No [SKIP TO QUESTION 4]

<1 Not sure [DO NOT READ] [SKIP TO QUESTION 4]

0 REFUSED [DO NOT READ] [SKIP TO QUESTION 4]

3. Did you use the internet yesterday – again either through your phone or some other device?

% N=915

93 Yes

7 No

<1 Not sure [DO NOT READ]

0 REFUSED [DO NOT READ]

CHARITABLE GIVING BEHAVIOR AND INTERESTS

4. Have you ever donated money to a charitable organization or cause?

% N=1003

81 Yes

18 No [SKIP TO QUESTION 18]

1 Not sure/don’t know [DO NOT READ] [SKIP TO QUESTION 18]

<1 Refused [DO NOT READ] [SKIP TO QUESTION 18]

5. And would you say you typically donate money to charities that support local causes in Colorado, those
that support national causes, those that support international causes, or do you typically donate to some
combination of all three types of causes?

% N=814

33 Only local causes

9 Only national causes

2 Only international causes

54 Some combination of all three types

2 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]
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6. In the past 12 months, or since last [February/March] have you received a request to make a donation to
a charity or cause via…?

N=814
%

Yes
%
No

%
Not sure/

don’t know
%

Refused
A phone call? 53 46 1 0
An email? 44 54 2 0
A letter or flyer in the postal mail? 66 32 2 0
A text message? 8 91 1 <1
A representative or a fundraiser? 52 47 1 0

7. And in the past 12 months, have you donated money to a charitable organization or cause – with or
without being asked by an organization or fundraiser?

% N=814

74 Yes [SKIP TO QUESTION 9]

26 No

1 Not sure/don’t know [DO NOT READ]

0 Refused [DO NOT READ]

8. Why not – what was the main reason you didn’t donate in the last 12 months [INTERVIEWER – DO NOT
READ LIST – USE FOR CODING – ACCEPT ONE – FIRST REASON]

[IF Q7 = NO, NOT SURE, REFUSED, GO TO QUESTION 18]

% N=215

48 Can’t afford to give more

8 Would rather spend money in other ways

12 No one asked me to give

4 Don’t know enough about charities

2 I volunteer my time instead of giving money

4 I give money to family and friends when needed/necessary

4 Don’t trust most charities

9 Other (specify)

8 Not sure/ don’t know

1 Refused
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9. Again, thinking of the past 12 months or since last [February/March], did you donate money to an
organization or cause that represents [RANDOMIZE a-m; MULTIPLE RESPONSES ALLOWED]

10.About how many of those donations were made AFTER you asked how much of your money would go to
the fundraiser or organization requesting the donation and how much would go to the charitable cause
itself? All of the donations you made, some of them, or none of them?

11.And about how many of those donations were made AFTER you verified that the fundraiser or charity
requesting the donation was legally allowed to raise money in Colorado? Would you say all of the
donations you made, some of them, or none of them?

% N=599

19 Arts or culture?

29 Animal welfare?

34 Education?

47 Health – including cancer causes, chronic diseases, or physician’s causes?

52 Human services – such as elderly, homelessness, or hunger?

23 International or foreign programs or causes?

37 Private or community foundations?

39 Religion?

36 Youth or children protection or development?

34 Veterans or the military?

22 Fire, police, or the sheriff’s department?

19 The environment?

23 A one-time natural disaster relief fund or causes like floods or forest fires?

3 Not sure/don’t know [DO NOT READ]

1 Refused [DO NOT READ]

% N=599

35 All of them
29 Some of them
30 None of them
6 Not sure/can’t remember [DO NOT READ]

<1 Refused [DO NOT READ]

% N=599

48 All of them
15 Some of them
31 None of them
5 Not sure/can’t remember [DO NOT READ]

0 Refused [DO NOT READ]
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12.And what was the approximate value of the most recent donation you made in the past 12 months or since
last [February/March]? [DO NOT READ – USE LIST FOR CODING – IF NECESSARY, PROMPT with -
how much money did you give in your most recent donation?]

13.Please tell me in which of the following ways you prefer to be asked by a fundraiser or charitable
organization for a donation …..do you prefer to be asked: [MULTIPLE RESPONSES ALLOWED]
RANDOMIZE

14.And in which of the following ways do you prefer to give money to the charities or causes you are
interested in donating to: [RANDOMIZE a-f]

% N=599

22 Less than $25?

16 Between $25 and $49?

16 Between $50 and $99?

28 Between $100 and $499?

3 Between $500 and $999?

5 Between $1000 and $4,999?

1 $5,000 or more?

2 Don’t know

7 Refused

% N=599

32 In an email?

27 In person – for instance, at your door or on the street?

45 In a letter or flyer in the postal mail?

13 A phone call?

15 Through a social media site ad, pop-up or message?

3 Via a text message?

6 Depends on situation/organization [VOLUNTEERED – DO
NOT READ]

7 Not sure/don’t know [DO NOT READ]

1 Refused [DO NOT READ]

% N=599

54 By mailing in a check?

30 Completing an online donation form?

36 Giving cash or credit card information in person to a charity
representative or fundraiser?

7 Providing credit or debit card information over the phone?

9 Providing credit or debit card information through email or
text response?

24 Sending donation through payment service like PayPal?

2 Depends on situation/organization [VOLUNTEERED – DO
NOT READ]

1 Not sure/don’t know [DO NOT READ]

1 Refused [DO NOT READ]
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15.Would you say that making donations to charities or causes that interest you are usually spur-of-the-
moment decisions for you, or do you tend to do a lot of research before making any donations?

16.Again, thinking of the past 12 months or since last [February/March], did you make any donation as a
result of [RANDOMIZE a-i]

N=599
%

Yes
%
No

%
Not sure/

don’t know
%

Refused
a. reading or hearing a news story? 29 69 1 <1
b. reading or hearing an
advertisement for a cause?

31 68 2 0

c. an email request from a charity or
fundraiser?

27 73 1 0

d. seeing a social media post – like
on facebook or twitter?

21 79 <1 <1

e. being asked in person by someone
you know – such as family or
friends?

58 42 <1 <1

f. being asked in person by someone
who is not family or a friend?

40 59 1 <1

g. a phone request from a charity or
fundraiser?

17 83 <1 0

h. attending a special or specific
event?

43 56 <1 <1

i. a text request from a charity or
fundraiser?

6 94 <1 0

17. Would you say you always, sometimes, rarely or never research an organization or cause before you
make a donation?

% N=599

62 Usually do a lot of research before deciding to donate
27 Usually it’s a spur of the moment decision
8 Done it both ways [VOLUNTEERED – DO NOT READ]
2 Not sure/don’t know [DO NOT READ]

1 Refused [DO NOT READ]

% N=599

51 Always

31 Sometimes

10 Rarely

8 Never

1 Not sure/don’t know [DO NOT READ]

0 Refused [DO NOT READ]
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QUIZ – KNOWLEDGE OF CHARITY FRAUD AND PREVENTION

After I read each of the following statements, tell me if you think it’s true or false or if you’re not sure:
[PROGRAMMER: RANDOMIZE Q18 – Q23]

18.Professional fundraisers are allowed to keep most of the money they raise for charity as long as they don’t
lie about how much they keep.

19. In Colorado, professional fundraisers must be registered with the Governor’s office and report how much
they raise and how much goes to the charity’s purpose.

20.The best way to determine if a charitable organization is one you can trust is by looking at their financial
history and performance.

21.Many legitimate charities or causes seek donations through social media like facebook or twitter.

22. One sign of a likely fraudulent charity is HIGH administrative and fundraising costs AND low spending on
programs and services.

% N=1003

48 True [CORRECT]
29 False
23 Not sure [DO NOT READ]
0 Refused [DO NOT READ]

% N=1003

45 True
17 False [CORRECT]
39 Not sure [DO NOT READ]
<1 Refused [DO NOT READ]

% N=1003

67 True
20 False [CORRECT]
14 Not sure [DO NOT READ]
0 Refused [DO NOT READ]

% N=1003

54 True [CORRECT]
20 False
25 Not sure [DO NOT READ]
<1 Refused [DO NOT READ]

% N=1003

62 True [CORRECT]
17 False
21 Not sure [DO NOT READ]
<1 Refused [DO NOT READ]
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23.Putting your phone number on the national do-not-call list will block charities or fake fundraisers from
calling you for donations.

CHARITY FRAUD CONCERNS AND EXPERIENCE

24.Now I’m going to read some possible issues that people may experience when donating money to
charitable organizations or causes. How concerned are you about …[RANDOMIZE AND INSERT a-e,
THEN READ as necessary: are you very concerned, somewhat concerned, not too concerned, or not at
all concerned]

N=1003

%
Very

concerned

%
Somewhat
concerned

%
Not too

concerned

%
Not at all

concerned

%
Not sure/

don’t
know

%
Refused

The misuse of funds or
services?

61 24 9 4 1 <1

Fraud or theft of funds or
services?

60 25 8 6 1 <1

The inability of an organization
or cause to make a difference?

40 40 9 8 3 <1

Organizations or causes
straying from their core
mission or goals?

39 35 13 9 4 <1

Measuring the effectiveness of
organizations or causes?

35 40 11 9 5 <1

25. Thinking about all the requests for donations to charities or causes you’ve received in the past 12 months
or since last [February/March], how many of those requests do you think were from fake charities or
phony fundraisers? Would you say most, some, or none at all?

% N=1003

30 True
55 False [CORRECT]
15 Not sure [DO NOT READ]
<1 Refused [DO NOT READ]

% N=1003

14 Most

47 Some

33 None at all

2 Hard to tell/know [VOLUNTEERED – DO NOT READ]

3 Not sure/don’t know [DO NOT READ]

<1 Refused [DO NOT READ]
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CHARITY FRAUD PROTECTION AND INFORMATION
26. Who do you think should be the most responsible for monitoring and regulating charities and protecting

those who donate – the state government, charity leaders, charity watchdog groups, or do you think there
is little need for charity oversight and donor protections in Colorado?] [ROTATE a-d] [IF ASKED WHAT
ARE WATCH DOG GROUPS, PROVIDE THE FOLLOWING: in this case, third party or outside groups of
individuals who are committed to monitoring charities to be sure they are operating legally and fairly).

27. If you wanted to learn more
about a charity, where would you turn for reliable information? [DO NOT READ LIST – USE FOR
CODING] [ACCEPT FIRST RESPONSE ONLY]

% N=1003

45 Colorado state government

13 Charity leaders

23 Charity watchdog groups

8 There is little need for any kind of charity/donor oversight or
protections in Colorado

5 None of these statements represent my opinion/none of
them/none [VOLUNTEERED]

5 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

% N=1003

6 Family or friends

1 Local library

9 Charities website

5 Charity or cause representative

2 State or national agency – IRS

10 Better Business Bureau (BBB)

4 Charity Watchdog site

1 Word of mouth

47 Internet search about it

4 Secretary of State

1 State Attorney general

<1 FBI (website or call)

1 Federal Trade Commission (website or call)

2 Other (specify)

6 Not sure

<1 Refused
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28. If you had concerns about a charity or a person requesting donations where would you turn to report a possible
charity scam: [DO NOT READ – USE FOR CODING] [ACCEPT FIRST RESPONSE ONLY]

29.Now I’m going to read some places that might be suitable for people in your community to access
information about charities, make safe donations, or report possible charity scams. After I read each, tell
me yes or no - if you think it is a good place or not for residents to access this information; or if you’re not
sure, simply say you’re not sure. If you have never heard of the place, tell me that too. Let’s begin – do
you think [RANDOMIZE AND INSERT a-h, ALWAYS READ i, j, k, l in order]

N=1003
%

Yes
%
No

%
Never heard

of

%
Not sure/

don’t know
%

Refused
a. The local library 46 45 1 8 <1
b. The police department 66 29 1 5 <1
c. Secretary of state’s office 64 23 1 12 <1
d. A community center – like
a recreation center or senior
center

40 48 1 10 <1

e. State Attorney General 70 18 1 11 <1
f. A local community website 52 35 1 12 <1
g. Churches – places of
worship

43 48 1 8 <1

h. Local Better Business
Bureau office

75 17 2 6 <1

i. Charitywatch.org 53 16 19 12 <1
j. Give.org 27 22 33 18 <1
k. Charity.org 31 23 30 16 <1
l. Is there some other place
in your community? (specify)

18 57 0 25 <1

% N=1003

13 State Attorney General’s office

28 Police or related law enforcement

13 Better Business Bureau

3 Secretary of State’s office

4 A consumer protection agency like the Federal Trade
Commission

6 A state or local leader’s office like the governor or mayor

1 Personal lawyer

11 Is there some other source or agency that you would turn to
for verification of a charity or cause? (specify)

20 Not sure/don’t know

<1 Refused
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30.How familiar are you with the Secretary of State’s office efforts in Colorado to prevent charity fraud and
protect donors? Would you say you are very familiar, somewhat familiar, not too familiar, or not at all
familiar with this office and their efforts?

DEMOGRAPHICS

The following questions are for classification purposes only and will be kept entirely confidential.

D1. What is your current marital status? [DO NOT READ LIST – ONLY USE FOR CODING OR
CLARIFICATION FROM RESPONDENT – If they say single, then ask ‘are you separated, divorced,
widowed, or never married]

D2. [ASK IF AGE 40+]. Are _________currently a member of AARP? [IF D1=A, then _____=’you or your
spouse’; If D1=B, then ______=’you or your partner’; If D1=C-F, then _____=’you’]

% N=608

31 Yes

68 No

1 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

% N=1003

4 Very familiar

15 Somewhat familiar

30 Not too familiar

50 Not at all familiar

1 Not sure/don’t know [DO NOT READ]

<1 Refused [DO NOT READ]

% N=1003

51 Married

7 Not married, living with partner

1 Separated

11 Divorced

6 Widowed

21 Never married

<1 Not sure [DO NOT READ]

2 Refused [DO NOT READ]
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D3. What is the highest level of education that you completed? [DO NOT READ LIST]

D4. Which of the following best describes your current employment status? Are you…..
[READ EACH ANSWER CATEGORY]

D5. Are you of Hispanic, Spanish, or Latino origin or descent?

% N=1003

13 Yes

85 No

<1 Not sure [DO NOT READ]

1 Refused [DO NOT READ]

D6. What is your race? [DO NOT READ]

% N=1003

4 0-12th grade (no diploma)

21 High school graduate (or equivalent)

9 Post-high school education (no degree)

17 2-year college degree

30 4-year college degree

18 Post-graduate study or a graduate
degree

<1 Not sure [DO NOT READ]

1 Refused [DO NOT READ]

% N=1003

52 Employed or self employed full-time

13 Employed or self employed part-time

20 Retired and not working at all

14 Currently unemployed or not in labor force for other reasons

<1 Not sure [DO NOT READ]

1 Refused [DO NOT READ]

% N=1003

79 White or Caucasian

4 Black or African American

4 American Indian or Alaska Native

2 Asian

1 Native Hawaiian or other Pacific Islander

7 Other

1 Not sure [DO NOT READ]

3 Refused [DO NOT READ]
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D7. We realize that income is a sensitive matter. This information is important to help us better understand
the opinions of certain groups of people in the population. I don’t need the exact income amount. First,
just please let me know if your household’s income before taxes in 2015 is below or above $50,000.

% N=1003

49 Above $50k

42 Below $50k

3 Not sure [DO NOT READ]

7 Refused [DO NOT READ]

I’d like to read some income ranges – you can simply stop me when I reach the range your household
income falls into. Is it ……. [IF BELOW $50k, READ ONLY a-f IN ORDER]

% N=1003
4 Less than $10,000
8 $10,000 to less than $20,000
9 $20,000 to less than $30,000
8 $30,000 to less than $40,000
9 $40,000 to less than $50,000
8 $50,000 to less than $60,000
7 $60,000 to less than $70,000
6 $70,000 to less than $80,000
4 $80,000 to less than $90,000
5 $90,000 to less than $100,000
5 $100,000 to less than $125,000
4 $125,000 to less than $150,000
3 $150,000 to less than $200,000
3 $200,000 or more
5 Don’t know/Not sure [DO NOT READ]

11 Refused [DO NOT READ]

D6. And lastly, what is your 5-digit ZIP Code? ______________

That was our last question – thanks for your time. Have a great evening!
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AAR P Foundationisw orkingtow inbackopportunity forstrugglingAm ericans50+ by beingaforceforchange
onthem ostseriousissuesthey facetoday:housing,hunger,incom eandisolation.By coordinatingresponses
totheseissuesonallfourfrontsatonce,andsupportingthem w ithvigorouslegaladvocacy,theFoundation
servestheuniqueneedsofthose50+ w hilew orkingw ithlocalorganizationsnationw idetoreachm ore
people,strengthencom m unities,w orkm oreefficiently andm akeresourcesgofurther.AAR P Foundationis
AAR P ’saffiliatedcharity. L earnm oreatw w w .aarpfoundation.org.

S tate R esearch bringsthe right know ledge at the right tim e to ourstate and nationalpartnersin support of
theireffortsto im prove thelivesofpeople age50+. S tateR esearch consultantsprovidestrategicinsightsand
actionable research to attain m easurable state and nationaloutcom es.T he view sexpressed herein are for
inform ation,debate,and discussion,anddonotnecessarily representofficialpoliciesofAAR P .

AAR P Foundation staffthatcontributed to the design and im plem entation ofthisstudy includeAm y N ofziger,
DirectorofR egionalO perationsand M ark Fetterhoff,S r. P rogram S pecialist. Colorado Attorney General’s
O ffice,ChrisCash,CharitiesP rogram M anager,Colorado Departm ent ofS tate AAR P N ationalO ffice staff
include R achelle Cum m ins,Director,S tate R esearch;Kadeem T horpe,CherylBarnes,and T erriGuengerich of
S tate R esearch; W illieree M urray,W eb Analyst,L ibrary. Alan N ew m an R esearch (AN R ) fielded,entered,
tabulated,and w eighted the data.S pecialthanksgo toAlan N ew m an,Am andaFrail,GailChudobaP restw ood
atAN R . JenniferH.S auer,S r.R esearchAdvisor,S tateR esearchdesigned thesurvey and authored thisreport.
For m ore inform ation about this survey or research m ethodology contact Jennifer S auer, M A, at
jsauer@ aarp.org. Forquestionsorinform ationregardingtheissueofcharity fraud inColorado,pleasecontact
Am y N ofzigeratanofziger@ aarp.orgorM arkFetterhoffatm fetterhoff@ aarp.org.
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